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No one can deny the power of live music. It touches
all of us, inspiring deep emotions of excitement, nostalgia,

inspiration, and freedom, making memories that last forever.

The live e ect brings people together friends, families

and communities of people with shared interests.

A love of music, whether that is all music, speci ¢

genres or artists, forms part of many of our identities
particularly among Gen Z and Millennials who are

still going through journeys of self-discovery.

The impact of live music, both on the economy and peoples
lives, stretches far beyond the events themselves. It drives

a sense of community and belonging, with exceptional
experiences creating lifelong memories that few are

prepared to sacri ce, even in times of nancial di culty.

Brands that can elevate those experiences, before, during

and after, can become part of those memories. Not only do

brands play a critical role in making AEG s live entertainment

events successful, but our partnerships also provide brands

with access to highly engaged, and often niche, communities.

As partners become associated with our events, and the
joy they trigger, their activations have a long-term e ect
on consideration, favourability, perception and advocacy.
As part of integrated campaigns, combining physical
activations with digital interactions, brands can connect

and reconnect with fans throughout the customer journey.

For this report, the AEG Global Partnerships Research and =
Insights team investigated
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